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3595102  VIQU)sATHIANEANTIANIA 3(3-0-6)

Microeconomics Theory

3595103  VIUALATHANANTUNAIA 3(3-0-6)
Macroeconomics Theory
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Digital Economics and Creative Works
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3595203  Alulaggsnanavia 3(2-2-5)

Digital Business Technology
3595902  IFINYINTINUNUATYANEANT 3(2-2-5)

Economic Research Methods

= =

A¥1a8N

A5V WU N LUU N 2 158U lddaendn 6 wuaena
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Digital Business Model and Strategy
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International Finance Economics
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Digital Business Project Management
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Statistics for Economist
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Seminar in Digital Economics
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Economics Principle and Digital System
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3595301  MIAUNIIRUAMSUTNATYgAENS 3(3-0-6)

3595102

Financial Investment for Economist
1AssasIalasunUIMIBIRaIAnaNnSnawralsEndlne
mamﬁuuawamnu mﬁLﬂswﬁmiamu%mw8ﬁu1umaﬂm
VANVINE NYUYAUVULATHANDUWNUTINA Nausunuladaind
Structure and role of the Stock Market of Thailand,
financial and capital market, investment analysis of stock
trading in the stock market, theory of business cost and

returns, theory of logistics cost.

9. AUINIVUINIZAIY

- WKW N WUU N2 laitioandn 21 wiaehn
FyrUeAuy
V0 W)L ATHIANANTIANIA 3(3-0-6)

Microeconomics Theory

VANLATEFANANTIANIA UNUIMTDISTUIAUTEUULATEFAD
WANIINVRIUIINALAEUaAIAdRAUAT WoRANTTUVBIRI MUY
Lazn1sAnaUlaluN1TAU NUINITIVUATIAIEUAT NOBNTT
HAAKALAUNUNITHES 1ATIETINAIALAZNITLUITY VWi inud
wazn1sinaula ngunisnalnvesliadenisudalaznisnszang
el nguinasnminlunaziasugmaniataninig unumues
Sulugasniwiily anudumaivesnalnsiauazuuimianily

Microeconomic principle, role of government in the
economy, consumer behavior and goods demand, supplier
behavior and investment decision-making, the pricing
theory, production and cost theory, marketing structure and
competition, game theory and decision-making, theory of
production factor market and income distribution, theory of
general equilibrium and welfare economics, role of money
in the general equilibrium and the failure of price

mechanism and the solution.
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VIE W)L ATHFANANTUNNIA
Macroeconomics Theory

nanLAsugAtansuvaia s18bauszy1918 nqufiela
Usgu1978 Nufn15UslaANlasIn NauouasAvouiuLas
2UNUVDIIU WUUTIADIARLAINTYBIAAAHANAALALAANA
N1530 WleungLAsygNauna1a Ulgu1gnIsEULAENITARY
AAN13TITERY UagNITINNIUY

Macroeconomic principles, national income, theory of

national income, gross consumption theory, theory of
monetary demand and supply, equilibrium model of produc
and monetary market, macroeconomic policy, Monetary and

fiscal policy, balance of payments and employment.

LASYPANANSARVARATIIUATNATIA

Digital Economics and Creative Works

yaAfinvesduduazuInig msddugiia anwdn
A519@3IATINNNYE LATHFANENSATYIA ARAMNITUAITIE AL
NAINNAULATAINAIAYVDIFUAILAZUTNIIITIAINE NANUDI
ﬂ??ﬂLﬁUlﬂlﬁﬂ@ﬂIﬂi\‘]ﬂqi N1589ALUUNITINNIT NITITNUNY
N199A1A N19ILATIEANITRUAIMSUNITUILAUOLAZITUNIT
AUUANUNTAMUIINADITUNTHEY

Added value of products and services, business
operation, commercial creativity, digital economics, digital
industry, diversity and importance of digital products and
services, principles of project feasibility, management
design, marketing planning, financial analysis for presenting
and requesting investment support from financial

institutions.

waluladgsnaniia
Digital Business Technology
lassasrsveunalulad gsiveeulad ndnnisuas

Joi1inveeginalugandia malulagnisdeaiswarnis

wandsudayagsna NMsiawssuumMsieoulal wiliugsie

ume.2

3(3-0-6)

3(2-2-5)

3(2-2-5)
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vuduwmesiiln nguuneuasasesssulunsvihgsiauudumesiis

wazN1ssEuuImAlulagssNandva
Structure  of technology online  business,

principles and limitations of business in the digital age,
communication technology and business information
exchange, online trading system development, trends of
business on the internet, laws and ethics in doing
business on the internet and development of digital

business technology systems.

WM TIREMBATEAIEnS
Research Methods of Economics

5L 08UTINT398 N15UTEYNANG BH19Y MaLATYgAEnS

o

BNINRdamanskazadfd S uineTYgAEns N19IATIE
Jamaasugaans

Research Methods, application of different economic
theories, mathematic and statistical methods for economist,

analysis of economic problem.

Ayaan

197 welw n wuu N 2 158U laidaenin

LUUTIaRIMAENAENSAMSUTINAATYE
Digital Business Simulation and Strategy

a aa v [

Wﬁﬂﬂ'ﬁ@@ﬂLLUUﬁ’]ﬁE]ﬂ'Q'ﬁﬂ?]G]T\Wla ‘Vmﬂﬂ’]i@]ﬁ']ﬂb:iﬁ%

[y

favia AN LEeiie Aududiui Aulasnde waynis
IANITAILLAELS N1TIAVIUHUNAENSAMTUTIAFINE NI
szuun1sABLannsedind wdnnisdanisgsiafaria n1sdesizi
=3 13 = 1 (% 4
Nuleruazinsediediauesulall

Principles of digital business simulation design,
principles of digital marketing, reliability, privacy, security

and risk management, strategic planning for digital business,

ume.2

3(2-2-5)

6 AUBNA

3(2-2-5)
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development of electronic trading systems, principles of
digital business management, website analysis and social

networking.

LASEPANANTAAIANITHIULALIATOINONI9NTRY

Financial Market and Instrumental Economics
1ATIETIUATUNUINTDINAIANITRU AAIAYIUY AA1ANT

answil MANNBYNUS HA1AEWNTNFUALNYAT AAIARUAT

fraUszma weSesionansiuaielu wazuuiliy 1w

NSMAURLALATEIBNIINITIIY
Structure and roles of financial markets, capital

markets, debt markets, derivatives markets, futures markets,
agricultural products foreign exchange market, modern
financial instruments and trends of financial instruments

development and supervision.

TynmsRudmsutinesugaans

Financial Accounting for Economists
nann15UYINITIUd1nTUgIAY dadiunianisiiu
nId@ININANINAGDY RT1dIuIRAINENTaYiIAIls U
N15EULAZNITIANIIUNTEUALEUAN AUNULALHANDULNY
NANNIFUIMIFINNITIVYIZUI WAENITAATISVFIUNTNEFY
Principles of financial accounting for business,
financial ratio, liquidity ratio, profitability ratio, financial
statements and preparation of cash flow statements, cost
and return, principles of budget management and property

base analysis.

LATHFANANINITRUTEII U TENA

International Finance Economics
NOEYNTRUTENINUSEINA N1SiARUENENULALIRUAT
5ENINUTENA NYUHAINUADATIHANLUFEUTUATITENIN

Yemna N15USITIANRUNTITENINNUTELNA AAIALEUANTITERIN

ume.2

3(3-0-6)

3(2-2-5)

3(3-0-6)
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UTEINA Aa1ANUTTIINUTENA UnUIMan1tunsldusening
Usznd UlguIgNISRUSENINUSENA  HANTENUIBINSIUALES
ASAIMINITHRY  WALNNSTDVIYAINLN MURAIANITRUTENING

Usend
Theory of international finance, capital and foreign

exchange movement among countries, foreign exchange
determination, foreign exchange mobility, foreign exchange
market, international capital market, the role of
international financial institution, international finance
policy, impact of finance liberalization and derivatives in

the international financial market.

LATYEAERSNITANTENINUTENA

International Trade Economics

g ufuazuleuien1sA1sEnineussne uInsn1snniy
VNANIAT NANTENUNNNITAIRBNITHAILLATYFNILAZEIAN Na
Tosveamguianulaieuludalseuiieu Innuaiunsatu
N13UUITUTDIUTEIMA druntin1snatnvesdualunflanuway
N133AVIHAUNIIATENINU STV

Theory and international trade policy, trade barrier
measures, trade impact on economic and social
development, dynamics of comparative advantage theory,
competitiveness of the country, market share of products
on the world stage, preparation of international trade plans.

Y]

SAARINATENINUTEINA

»CN

International Digital Business

ANTNLINROUNINLATEFND WlBUI8VBITTABNITAIMNU
A8TUUTZANA UNUINVDIVTENTINTIA N1TAIVTINATNS
gnsmansnIsrasoInarnIsudetulugsiasenitelsema uaz
HANTENUVBITIND TeninUsemAdan IimILILATegNauaydanL
YoUseLnd

Economic environment, government policy on

domestic investment, role of multinational companies,

ume.2

3(2-2-5)

3(3-0-6)
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merger, negotiation and competition strategy in
international business, impact of international business on

the economic and social development of the country.

3595204  iAswgAansnsABanvsedngd 3(2-2-5)

Electronic Commerce Economics

ninnsibesduvessruudumesiin lassadiaiugiu
vassvuuMImddnnseiinduasudnnisidesdulunisdanisma
gfaguuuulml Uszinnvesszuunisaididnnsednd szuunis
uanidsudeya Sidnvnsefindviedile szuunsfu-ineiuuy
dunesiin szuumulasnde {]iquﬂaisﬂ%aamsﬁﬂ
Sidnnsedind mavmuuasdasaules nsanlamuuuy svuu
N59Ras19dUAT N1SVUEIEUAT n1seatndlannselinduay
ngvuneiiAeades waznisdaritunuinaluladnisd
ddnnsetindluouian

Basic  principles of the internet systems,
infrastructure for ecommerce, fundamental principles of
management and new business models, types of e-
commerce, systems of Electronic Data Interchange (EDI),
systems for purchasing on the internet, security systems,
ecommerce problems, development and establishment of
websites, domain name, delivery systems, transportation, e-
markets, and related laws, and making of the plans for e-

commerce technology in the future.

3595205 ANSUSHNTIASINISAIUAINA 3(2-2-5)

Digital Project Management
FNwazY0IlATINITAIUNALULADANTAUVA A1THRIUY
svuugonldnag svuulaseaiisiiugu Jguuieafulasnns
A PaulwmnUlulaTIng MSUIMTIANITIATING NTEIUDU
1A59N15 WALANITAIVANAMAINLATINGG NITUIMITANIU NS
WasuuUawing ssuuanulasadedmsumalulad a1sauwme
LaENISUITMISIANTSATNNATI0esRE 9l USEAVEHE
Characteristics of information technology project,

software development, infrastructure system, digital project
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problem, scope of digital project, project management,
project deliver, quality control techniques, change
management, security system for information technology,

effective supplier management.

MFATERBUTInailensUivsgiia 3(3-0-6)
Quantitative Analysis for Business Administration
VOULIANG U HTIUTUIUNGINY NulUTunTULT LAY
AILUUNENAIASS dauuunsanduls malianisussidiunaunas
N139529a0UlATIN1T (PERT/CPM) fakuuinsnan nigufny #2
WUULOIADY LAZN1TINA0E0IUNITAl
Scope of business quantitative theory, linear
programming theory, inventory model, decision model,
evaluation techniques and project audits (PERT/CPM),
markov model, game theory, queuing model and

simulation.

adfdmSutniAsygAans 3(2-2-5)
Statistics for Economist

YOULINAD A UTUTNANWIATEEANENS NanadRa1muNI3
e nsuanuasanutazdu AILAYDUNTULIA AL VAT
NOWNTENAIDLN NMTUTLUIUAMALNTNAFUANNRFIY N3
NadaulAaLAIS N1TIATILRANULUIUTIU NMTUATIZHANTT
annesuavanduiug nslilusunsuraufumesifientsiinsie
NNNTINEY

Statistical scope for economists, statistical principles for
research, probability distribution, time series numbers and
index numbers, sampling theory, estimation and hypothesis
testing, chi-square test variance analysis, regression and
correlation analysis, using computer programs for research

analysis.
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Y]

AUNUATYTAIAN TRV
Seminar in Digital Economics
YOULANITAULUIGATEANEnSAavia Usziutymivig
iAsugiakargsnaludagiu msdunwiAsugansadvianiy
Uszinulaym
Scope of digital economics seminar, current

economic and business issues, seminar in digital

economics on different issues.

Aneninus

BN N BUU N2
TUNUS
Thesis

Anwvndeiaulaluauiviassgmansaava davindu
TA9s19Mednusazanidun1sfnwiiduniuszidouiside
Az duanzideya wazAnosianuilval iileneudiany
Wdon i wardnindusienunansidouasinouns oy
SnwiAusTIuasesssulun1side  ateldnslvirmdsnwives
AMZNTIUATINGITNUS

Study the interesting topics in the field of digital
economics, making a thesis outline and conducting the
research according to the research methodology, analyzing
and synthesizing the data possession new knowledge to
answer questions of the research topics, research report
and publication by maintaining morality and ethics in

research under the thesis committee’s consultation.

ume.2

3(2-2-5)

12 %UL8nA
12(0-0-36)
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RUIAIYILEIY

AwdangudnsuTudinfAnw 3(2-2-5)
English for Graduate Studies

Wanasdngumdrmsiiefesiuavisves
AEouluszdvtndindnu Hnflaiedulannudfauaziio
MsAAL medansyafiethiausnulaznuan A
Aniiu M3sudienyiiofimnunazagUanuienansnig
InseAfouwarundngeaindedsiuiuardodidnnsednd
N13E3 A ANYIVNGIRINTT N1SEUGBLaEaTUAILLAZNTS
WHUUNANED

Development of academic English relating to
students’ fields at a graduate level, practice in listening
for main idea and interpretation, techniques of
presentation and expressing opinions, analytical reading
for interpreting and summarizing academic and research
texts and abstracts from printed and electronic media,
academic vocabulary building, note-taking and

paraphrasing, and writing abstracts.

AaNNILROTAMTUT TN AN Y 3(2-2-5)
Computer for Graduate Studies
Anw1 WauiA1us dnwenisidasufiamesingidy
auidesdiu fnuweiisafuimaluladarsaumne wazns
doans msld MsANUFUR nsUszanana
A study and development of knowledge, the skill
of using about the computer by emphasizing on the
basis knowledge of computer, the skill of information
technology and communication, the usage, the practice

and processor
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Economics Principle and Digital System
AnwiAeafussuuiasusia szuunsidies nqufjguasd

LarauUNIUu AMUEANEU NQUYNITHER NgUINgANTTY

v

AUsLaA sanawdstunuvanysalagliauysal siandadenis

Y

NAR ALY A9 ALl waznils Ugdsielauszevif
N13RUNN55WIANS UleUIENITRULAZARY  Rue Ruia
wazinInTgIna nquniseseninelseine  ausivesny

o ¥

AeafuseuuAdva sEuun19iIL wuusiass n1sad
Application \Josdu nsdmseiszuuiavaiionsnenann
nsmesulal MslATgvnisimeosulall

A study of economy, political system, the demand
and supply theory, elasticity, production theory,
consumer behavior, perfect competition market and
imperfect competition market, price of production
factors, rent, wage, interest and profit, accounting of
national income, monetary and banking, policies of
monetary and finance, inflation, deflation and business
cycle, theory of international trade, introduction to
digital systems, working systems, modeling, initial
application creation, digital system analysis to expand

the market, online trade, online trade analysis.
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